REEEL FOODS ON CLOUD NINE SUGAR COSMETICS' SWEET SPOT

| il

DIGITAL-FIRST

BRANDS
WAKEFIT: THE SLEEP E-MERCHANTS VAHDAM TEAS' HEADY BREW

PRICE R250
ALMGTIST 14 M0

N TO MILLENNIALS

HOW A CLUTCH OF LOCAL UNLINE ~FIRST
 CHALLENGER BRANDS IS DISRUPTING THE
TH#DITIDN'AL CONSUMER PRODUCTS MARKET

PLUS

1 SEE A $100
BILLION
QOPPORTUNITY
FOR A LOCALLY-
DEVELOPED
SUPPLY CHAIN:
SAJJAN JINDAL

WHY GAUTAM
ADANI IS EYEING
GREENER
PASTURES

Founders y .=
Varun and ! e
Ghazal Alagh =

are building

Hamaaarth
as a personal
tare brand

11—

whww. forbesindia.com




Jangur
L

Shweta
Mewara

Co-founder and
creative director,
Caubmohar Laowe

The pandemic has
comphetely redefined the
watrkspace for Sgwand

AN Srirepr e ur angd a
mothe: Extensions of
oa [hves outside ous
et From kids’ play araa
o offece, hawe suxdtherhy
all movid in,” Shvs
bdeweara, who o weorks
from her dinkng table. The
struggle is real, a5 she has
1o balance her Doy -
b s poaating st iy work
‘His Eatett obsession &
waorking oo the laptop,
pust likie his parents. It's
toagh 1o koo b ol

the laptog, darnes and
files. Mow that we work
frarm home, so does ha”
she laughs

What Mewars misses
sl AT AN Gganised
office space is the storage
and designated work

dersk. “Spilks chaos and
rrlt-tasking are the
rrET Sorirman profiems,
she says But the designer
has also converted her
travaiis intd - biesingss
heded, and (§ planning 0
taumch @ niw lne of study
tabves on her hame
ferniture portal

AUGUST 34, 2020 ~ FORDES INDIA

MAGZTER ’

Clipped from Forbes India - August 14, 2020
Read digital in Magzter app




